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Powerful Product Names —Cool Company
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“Your name is your most important weapon in

the battle for the mind” - Ries and Trout
(Positioning: The Battle for the Mind)


http://www.brighternaming.com/
mailto:Athol@brighternaming.com
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Strong, great, branded companies

* Great

— But what are your
products?

— Powerful Product
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— Chrome — Finance
— Picassa — Sports
— YouTube — Photos

— Android



Strong Great Branded Companies

e IBM * Oracle

— Websphere — ?7?
— Lotus i _ 7

— Tivoli ‘ _ 2
— Cognos .

* Intel * Cisco
— Pentium — ??
— Centrino _??

— Xeon

—??
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Have strong sub bran | investors relate too?



Civic Hybrid
Escape Hybrid
Fusion Hybrid
Lexus Hybrid

GMC Sierra Hybrid
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But who is in charge of the Brand and
where is the Brand?

ead Brighter Branding —
Branding for the smaller business
frOm FOden PFESS (or Amazon or Kindle)




Your name alone
is not a brand

* Butitis the legal
shorthand and handle
for the brand promise
and experience

Copyright Brighter Naming



Marketing is in charge
of Packaging!

ake
keteers

cts” (ill
Tech

Marketing)¢

Engineers invent things.. And patent them.
“\Writers write words (or movies or music) and
deopyright them

" «Marketeers name products or services or
companies, and them.
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g » . {isco® - Network gear
. Dell® Books \ ' . Un!ted Airlines .
* United Parcel Service

° ® \
J Dell® Computers | e United Semiconductor

\ s \‘! VS : \\  United Car Rental
 » Adobe Systewg InC py \'\ e United Chefs |
v

. B —~ )
\‘ AdObe Furniture } "\ , | ° i ed States Postal Se
e RN 'y ,
« Adobe Cigars=.. '\ .

* Adobe Building YE

. .



.o g

788 Km%ne can isit XN
—lay ov/trademarks 44

&
¢

s long as
prove

?(nyone can fil€
hey are the o§yn
/ current usaﬁé
You will lose your $325 (per JLT!
check thoroughI\Lflrst R
e BL}I and BECAU Sk
—*Common law r@ﬂ.also exﬁ
/‘ )

/



http://www.uspto.gov/trademarks
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Common Law Rigr
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But all the good names are taken

pod software
Breat computers od \ -
: ur’ents are alf@ady working *

— And all the cars'we care to dfiV@are desiy‘
already ’ 4

— And all the varieti@s of orchids bred
— And all the grea ipes of the waorld.....

Brighter Names
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How do you find a
Assume all common obvious names are taken in your industry name that |S avallable’)

Remember, you are trying to name the product, not describe it
Typical way to operate: Walk around or sit under a tree. Think of
a possible name. Check it. Heartbreak. Try again. (Hint: This
system works but can take forever).

Better way: Rope in friends and family to help and generate a "’
long list of names (at least 50) in different styles, some
descriptive, some coined, some foreign, some symbolic, some
cross over words ..in Excel.

Play different combinations off each other of the first and last
syllables of these 50+ names to make another 50 new words that
have known roots.

Read them aloud & tweak for smoothness. Add new variations.

Check them all for .com domains (GoDaddy.com bulk check) and
www.uspto.gov for US trademarks

Heartbreak step: List your top 20 and check for common law on
search engines — dig deep. Don’t only rely on Google.

From those that survive, pick your top 10. Print these up big and
stick on wall or refrigerator. Go to sleep.

Only discuss with trusted partners who know what your software
does.

Rank them and pick a winner

Move quickly to protect and preserve your name (see article
under Namebase section on www.BrighterNaming.com.)

P.S. If you are in a big corp. naming can unfortunately be a big mgmt. time waster.
And big companies are large legal targets and operate in more countries too. So
consider getting help to save a lot of money, time and headaches.

Copyright Brighter Naming


http://www.uspto.gov/

New Domains Finally Coming....

A domain is just an address until developed and
promoted. It gives you little or no legal rights

ute, trademark law prevails. .«
e ‘2
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|s,devel'opin€%‘n~internati’dnaI‘fr‘ade ars.
clearing facility — but trademarks are still count ,by\
country (and/or EU in Europe) N

 Some of the 700 domains approved already — for
release next 6 to 12 months:
— .web .music .online .africa .mail .news .inc .shop
— .cars .app .blog .church .site .tech .mobile .eat
— .school .hotel .xyz .cool .garden .football .corp .inc
— .software .cloud .tech .wiki.store .shop .fashion




— Pentium
— Norton Utilities
7N‘€Ts/c’ape

— Semphonics

— Kindle
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The smart way to buikd web sites
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Non-Profits, Sports and Educational Names from Brighter Naming ®

Copyright Brighter Naming
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Software Names from Brighter Naming ®
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Brighter Names
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